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First, the paper looks back over the global and domestic construction of 
high-speed railway and briefly analyzes why China shall further expedite the 
construction of high-speed railway. 
Second, it elaborates the significance of constructing Hefei-Fuzhou High-speed 
Railway, analyzes the economic characteristics of the  regions along Hefei-Fuzhou 
High-speed Railway, and forecasts the 2020 and 2030 passenger transport volume 
within the channel of Hefei-Fuzhou High-speed Railway. 
Third, on the basis of segmenting market and scientifically determining 
variables, it segments the competitive markets of airline, highway and railway 
within the channel of Hefei-Fuzhou High-speed Railway to determine the target 
market of Hefei-Fuzhou High-speed Railway. It also argues that its target market 
will have considerable passenger transport volume and growth rate. In addition, 
through SWOT analysis of the railway, it sets the 5 strengths of safety, high speed, 
economy, comfort, and low-carbon as the core of its market orientation. 
Finally, it analyzes 3 levels of passenger demand and proposes the strategy to 
meet passengers’ demand, strategy on the fare desirable for passengers, strategy to 
convenience passengers, and communicating strategy. Firstly it needs to meet 
passengers’ demand by supplying rich combinations of railway products, improving 
the service quality of high-speed railway, and researching passengers’ psychology. 
Secondly it analyzes the fare desirable for passengers by calculating the time value 
of passengers and determines the fare rate of Hefei-Fuzhou High-speed Railway for 
different transport distances by means of elastic analysis of fare. Thirdly on the basis 
of learning from domestic and foreign experience, it suggests that the said railway 
need to convenience passengers more in terms of the space, time and mode of ticket 















with the outlets closely contacting the people, formulating reasonable pre-sale term, 
exploring into Internet ticket sale, and researching ticket sale via mobile phone 
payment. Fourthly, it suggests that the said railway promote the public, 
individualized, and constant communications with passengers by launching 
marketing activities in various forms, setting up database on passenger consumption 
and establishing service center of high-speed railway passenger transport. 
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第一章  绪论 
 1
第一章  绪论 
    本章对本论文的研究目的、研究内容和研究方法进行说明。 











































































第二章  高速铁路背景概述 
 3
第二章  高速铁路背景概述 






第一节  高速铁路定义 














                                                        
























表 2-1:  2010 年世界其它国家地区高速铁路情况 
国家 日本 中国台湾 韩国 法国 德国 西班牙 
运营里程
（公里） 
2176 345 292 1965 1077 1122 
在建里程
（公里） 




300 300 300 350 300 350 
国家 意大利 英国 比利时 瑞典 丹麦 荷兰 
运营里程
（公里） 
868 122 88 18 15  
在建里程
（公里） 




300 300     
资料来源：本人根据有关数据汇总。 
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